
 Hello friends, 

IMDR has a long and vibrant history. It has given 

batch after batch of excellent managers for more 

than three decades. However, there was a 

ñCONNECTòion missing between the alumni and the 

present batch. We felt that we needed to fill this void 

by ñCONNECTòing all of us. 

Hence, we have started this initiative of 

ñCONNECTò. We hope to build a bond with our past 

batches and promote a relationship. 

CONNECT is an effort to bring out innovative ideas 

from the students. At the same time it is also di-

rected towards developing a connection between the 

students and the  alumni. There will be a couple of 

sections which we hope will interest all IMDRites, 

both past and present. 

CONNECT will include a KYA (Know Your Alumni) 

that will feature a alumni and his achievements. 

Sharing their views and their experiences in the 

industry would help us all in a world where the situa-

tions can change rapidly. We hope to increase the 

awareness levels amongst us all regarding our sen-

iors since not all of us are aware of what the other is 

doing in this fast-paced world. 

Next will be the GuruCool where we would invite a 

faculty member to present their views on a business 

related subject. 

Wassup @ IMDR would feature the latest happenings 

in IMDR and the activities of the students ð their 

achievements and the issues faced by them. 

To finish this issue we present YUVA (Your Unique 

Views Area) which will feature the creative side of the 

students. Poems, shaayari, anecdotes, jokes, com-

ments, polls,é.. everything is welcome here. This 

section is open to not just the present but even the 

past students of IMDR. I would like to thank our direc-

tor Mr. Ajay Nagre and all the faculty members for 

their support. We hope our attempt at CONNECTing 

would bring all of us together. 

   Happy CONNECTing 

   Editorial Team 
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Hello friends ,  

In the midst of a very hectic examination season - extra classes, end term assign-

ments, studies not withstanding, the very enthusiastic students of PGDM-I have 

conceived, designed and published their first edition of CONNECT, a newsletter 

aimed at óCONNECTôing with our vast network of alumni friends. 

The campus is buzzing with new activities and happenings and this is an initiative by 

the students to share these with all of you.  

So letôs CONNECT!!! 

DIRECTORõS DESK  



In this first issue we have featured an interview of 
a past alumnus. Ms.Vinita Shridharani an alumnus 
of IMDR passed from IMDR in 1980. She has 
worked with companies like Johnson & Johnson 
and Tata International. A large part of her career 
has been with Multinational's in the area of FMCG 
products Marketing, where she Launched a new 
Johnson & Johnson sanpro product: Stayfree, that 
grew 200%; established a pioneering concept in 
Water purification ï Aquaguard; launched a first in 
India in Cosmetics ï Cleartone Fairness Cream; 
drew up & executed a strategy to modernise an 
older menswear brand - Zodiac Shirts, across 100 

towns in the Indian market 

 

1.Your initial experience as a fresh graduate: 

My learnings fresh from Institute days : especially 
in Marketing, Finance & OB were very helpful as I 
tried to put into application, the learnt theories. 
Our MBA - Industrial Visits were very handy as 
they brought live the Organization structures in 

pre- working scenarios and that was very helpful. 

Since the job was from Campus ï there were 3 of 
us selected and we had a structured Management 
Training Programme  ï that included working in 
Rural markets for selling soap.( We were in a 
Sarabhai Company). We were very well looked 
after, from facilities and work content point of view 

and that felt good. 

 

2.How did your IMDR days help you in your ca-

reer: 

Back then, we had Puneôs or Western Maharash-
traôs best  Industry Teachers to teach us Manage-
ment Subjects  eg: late Mr P T Mathew, Mr Sar-
wate, Mr A Bhupatkar, Mr Gokhale , Mr S Joshi 
( HR) etc . The values they taught us éto chal-
lenge oneself and look for unique ways to apply 
Management Theory to practice were fantastic 
and still enduring. They also taught us self- confi-
dence & to believe in oneself, which helped me 

face the industry. 

 

3.Challenges faced in this industry and what you 

did to face them: 

The veritable comparisons to IIMsô, JBIMS, 
(later Symbiosis) etc were a dampener ï 
esp. at year ends when performance re-

views and KRAs are discussed . 

However, my adherence to the learnt val-
ues and having determination to deliver 
above par, gave me & my work, the recog-
nition it deserved. At 26 years ï I was the 
youngest promotee - as a Group Product 
Manager in Johnson & Johnson ! And even 
later ,right through my career  , all the 
brands ï that I worked with won Awards & 

Industry recognition . 

 

4. Suggestions for the present batch w.r.t. 

challenges they may face in the near future 

My Mantra for you : Dress , know and look 

your part ï the best. You will get there. 

How ? Some tipsé. 

Read, update constantly ï practice time 
management from day one. Cut down 
faffing and whiling time at parties and end-
less discussions that lead to nowhere. Get 
your personal health & lifestyle in order .. 

and go for the bullôs eye é everyday.  

Better still, looking for some stress busting 
mental activity ï volunteer with an  NGO or 
develop other soft skills. HR Depts. are 

always looking for human skills at work. 

 

5.Anything else you would like to add: 

A suggestion for the Director , my friend  
Ajay Nagre and his Management/ Board ï 
is to do more é.pull out all the dusty heri-
tage of our Institute and market it as a 
Brand! And or get Pune University to work/
UGC to work along the way for a deemed 
recognition and back the branding efforts
  It is worth it for them, you and the 

future IMDRites ! 

 

Good luck 

Vinita Shridharani 

V I N I T A  T H O S A R  S H R I D HA R A N I  

My Mantra 
for you : 
Dress , 
know and 
look your 
part ï the 
best. You 
will get 

there. 
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Name: VINITA SHRIDHARANI 

Designation & Company:  

Chief of Marketing and Retail 

(India) -  Tata International 

(since 2005) 

Experience: 29 yrs 

 



On 1st of November 2009 ,two IM-

DRites Hardik Padaria and Manish 

Modi participated in the event 

ñSAMVAD-Consulting Challengeò at  

Management Festival of SJMSOM (IIT 

Bombay). The other   finalist teams were 

from IIM-K, IIT Madras, SPJAIN and KJ 

Somaiya. Six finalist teams were se-

lected on the basis of online case study 

from pool of around 120 entries. 

Team IMDR presented a PPP (Public-

Private Partnership) on the education 

sector for the development of Pune. The 

panel of judges included eminent indus-

trialist Mr. Ness Wadia (Chairman of 

ducted by the coordinators 

from Aastha, an NGO. The  

facilitators were Uday 

Mazjaonkar, Bela Sood, 

Mehru Kothwal and Vivek

(Bamman). There are 3 

core processes of which 

this was the 1st process 

lab. This process deals with 

The  Process lab was con-

ducted in IMDR from 3rd 

November to 6th Novem-

ber. It was compulsory for 

the HR students as a part of 

their curriculum, while the 

participation from the other 

classes was voluntary. 

The Process Lab was con-

self-awareness. What we 

are today is a result of ex-

periences that you have 

gone through in the past. 

ñProcess Lab helped us to 

know our inner self.ò says 

Mohammad Taufique one of 

the Process Lab partici-

pants. 

D M- I  S T U D E N T S  R E P R E SE N T  I M D R @  S J M S O M :-  

S T U D E N T S  U N D E R G O  P R OC E S S  L A B 

 òTHE ENTREPRENEURIAL CLUBó LAUNCHED 

The ñEntrpreneurial Clubò 

was launched with volun-

tary participation from the 

students of all courses. 

Mr. Sameer Baldota, a 

past alumnus of IMDR, 

batch 2003-05, has taken 

the initiative to guide the 

students in their quest. 

An inaugural seminar 

was conducted on 9th 

December where Mr. 

Anup Taparia addressed 

the prospective entrepre-

neurs at IMDR.  

The students at IMDR 

hope that their attempts 

at entrepreneurship 

would succeed. 

In IMDR there are stu-

dents who are fascinated 

by the idea of entrepre-

neurship. However, they 

are not sure how to go 

about the various ideas 

that they have. 

Thus the need for an En-

trepreneurial cell was felt.  

D M  c l a s s 

launches the 

f o r t n i g h t l y 

n e w s l e t t e r 

INSIGHT 

T he  N e w s l e t t e r 

òINSIGHTó was 

launched on 14th 

N o v e m be r .  T he 

Newsletter has been  

started with the 

o b j e c t i v e  o f 

increasing the level of 

awareness  among 

the students and 

enhanc ing the i r 

knowledge base. The 

coo rd i nat o rs  o f 

INSIGHT are Jayant 

Sharma, Richa Tiwari 

and Hardik Padaria. 
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FICCI), Mr. Mukesh Kothari (V.P.ð

Delloitte) and Mr. Shyam Aslokar 

(Professor at SJMSOM). The winners 

were judged on basis of their presentation 

and board room discussion round. 

The battle was fiercely fought with no 

team ready to give up easily. Eventually 

the team from IIT-Madras won the compe-

tition. Hardik Padaria says, ñIt was a good 

learning experience and has helped to 

develop insights in this area.ò 



On 9th November, the Winter 

Table Tennis Tournament was organ-

ized by the senior sports committee in 

which both DM-1 and DM-2 partici-

pated. Teams were divided in four cate-

gories  i.e. men singles, women singles, 

mixed doubles & women doubles. The 

tournament continued for a week in 

which there were total 60 participants.  

In the men singles , Shashi (DM-

2) won the finals & Abhiraj Kaushal (DM

-1) was the runner-up. While in women 

singles  Ramanjot Kaur of DM-2 won 

the finals defeating Nidhi chawla (DM-2). In 

the women doubles Ramanjot and Nidhi of 

DM-2 were the winners. While in the mixed 

doubles Shashi and Neha gupta won the 

trophy by defeating Tushar Jain and Divyaa 

Dadlani.  

The contest was conducted on the 

new TT table. It was a great success and 

was a platform for interaction between the 

juniors and the seniors. Looking at the suc-

cess of this tournament the organizers are 

planning to conduct this tournament every 

year. 

W I N T E R  T T  T O U R N A M E N T I N  I M D R   

G U R U-C O O L 
are holding key positions all over the 
world. Through CONNECT, the alumni will 
be constantly in touch with the current hap-
penings on campus, but from a completely 
studentsô perspective! The students too will 
benefit from the experience and expertise 
of the alumni. In addition, CONNECT 
promises to cover the developments in the 
corporate world, which will make it infor-

mative and relevant. 

I congratulate the PGDM1 students on a 
job very well done and wish them all the 
luck! At the same time I urge all members 
of the IMDR family to support this initiative 
and contribute their thoughts, views and 
experiences. Let us all make CONNECT a 

grand success! 

 

Dr Kalyani Bondre 

Faculty, Economics, 

IMDR 

Dear IMDRites, 

It gives me immense pleasure to 
write the inaugural column of Guru 
cool! IMDR has always followed a 
philosophy of student-driven learn-
ing and I think the best example of 
that is this initiative of CONNECT 
taken by the students of PGDM1. 
The IMDR family has four basic 
pillars: faculty, staff, students, and 
alumni; and the vision statement of 
IMDR refers to four values: produc-
tivity, innovation, openness, and 
freedom. I sincerely feel that CON-
NECT will be a very useful link in 
bringing members of the IMDR 
community in close contact with 
each other, at the same time, keep-

ing up the values of the institution. 

 

IMDR is a dynamic campus, full of 
energy and activity. IMDR alumni 
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1. Which cellular company came up with the Ad Campaign "Walk While You Talk"? 

2. Which company's mascot is called the Tyre Man? 

3. Who is the new Chairman of NASSCOM? 

4. Which Indian Tech company is a Joint venture between BT and M&M? 

5. The Journal first published in 1889, featured the Jones 'Average', the first of several 

indexes of stock and bond prices on the New York Stock Exchange. How do we know 

that today?  

NPAôs are on the rise,  

Everywhere I can hear nothing but 

cries. 

Asset backed securities have taken a 

beating,  

Why the borrowers are packing and 

fleeing.  

This recession might seem to subside,  

B-Q U I ZðT I T-B I T S  F R O M  T H E  I N T E R N E T 

P O E Mñ òON RECESSIONó  

M A N A G E M E N T  G YA A N  F R O M  T H E  W E B 

1."We are working on it" means "We have not yet started working on the same" 

2."After discussion we will decide-I am very open to views" means "I have already de-

cided, I will tell you what to do" 

3."There was a slight miscommunication" means "We had actually lied" 

4. "We are a team," means, "I am not the only one to be blamed" 

5."That's actually a good question" means "I do not know anything about it" 

6. "You have done a great job" means "More work to be given to you"  

ñThe Business 

enterprise has two 

basic functions: 

Marketing and 

Innovation. 

Marketing and 

Innovation produce 

results, all the rest 

are costs."  

 -  Peter 

Drucker  
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Answers. 1. Idea 2. . Michelin 3. Pramod Bhasin 4. Tech Mahindra 5. Wall Street Journal  

 

E & O E 

If you find any  error then kindly 

bring it to  our notice and also 

drop in your suggestion at  

Connect.imdr@gmail.com 

But for sure has hurt our financial pride. 

Oh, what we are seeing today is financial 

recession,  

Oh, please not another Great Depression. 

Our financial markets have nosedived,  

Till now no sector seems to have revived. 

Everything has taken a beating, 

And even the Moodyôs 

and S&Pôs rating. 

Lehmann Bros. fell like 

a pack of cards, 

For other financial 

institutions there is no 

guard. 

Ashish Gupta  

DM-I 



Editorial Board 

  Minu Sinha  

DM-I 

Gaurav Bhawnani 

DM-I 

Manish Modi 

DM-I 

Abhin Kainadath 

DM-I 

 Send your feedbacks to connect.imdr@gmail.com 
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Mohmamad Taufique 

DM-I 
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